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  Press Release


U.S.  Weight  Loss  Market Reaches $46 Billion:


Sales of Meal Replacements & OTC Diet Pills Plunge, as Bariatric Surgeries and Low-carb Product Sales Soar





Tampa FL,  March 1, 2005:   Marketdata Enterprises, Inc., a leading independent market research publisher of “off-the-shelf” studies about  service industries since 1979, has released its biennial 307-page study: The U.S. Weight Loss & Diet Control Market (8th edition) This is a complete analysis and forecast of the major segments of the U.S. diet “industry”—outlooks for: diet soft drinks, commercial programs, medical programs/diet drugs, retail non-prescription meal replacements and diet pills, health clubs, artificial sweeteners, weight loss surgeries, and low-cal entrees. The study estimates dollar receipts/growth for each market from the 1980s to 2008. It also examines diet websites (cyberdieting), children’s weight loss camps and adult residential facilities, dieter trends/demographics, and profiles all major competitors. It contains 80+ tables/charts.





      According to Research Director, John LaRosa: “It The $46 billion U.S. market for weight loss products and programs is extremely dynamic and cyclical in nature. There are now an estimated 71 million dieters in America—about 70% of whom try to lose weight themselves. American dieters in 2005 are faced with an unprecedented number of options and are more confused than ever. They are waiting for the ‘next big thing.’ They probably will not find it until 2006, when the new drug Rimonabant enters the market.”


Current Dieter Trends





Most Americans still prefer to lose weight on their own and not join a formal structured program that requires several visits per week to a weight loss center, clinic, or hospital. They want the flexibility to diet when they want, how they want, and not pay too much for it. 





More Americans are taking the radical approach toward losing weight—i.e. bariatric surgeries. The number of gastric bypass operations has soared in the past few years.





Continued..


When Americans DO take action to lose weight, they are using both group and one-on-one counseling approaches. As evidence that the group approach is still valid, witness the tremendous success of Weight Watchers the past three years. Enrollments have been growing very strongly. On the other hand, we also see strong growth and increased demand for Internet-based “anonymous” services such as eDiets.com, which use email, chat rooms, bulletin boards and other high-tech methods not using in-person contact.





There is a definite increase in the “medicalization” of weight control: a) more bariatric surgeries, b) continuing use of prescription drugs (Xenical, Meridia, Phentermine) and those obtained via a black market on the Internet via mail order pharmacies, c) growing enrollments at nearly all of the LCD (low calorie diet) fasting programs, d) more attention paid by the media, the Surgeon General, the IRS, and employers to the obesity problem, and e) more Americans are seeking the help of professionals such as nutritionists and dietitians.





Americans are still patronizing scam artists and rip-off weight loss companies as much as they ever have, if not more, than a decade ago. Indeed, a recent FTC study found an alarming increase in the number of companies with weight loss products touting blatantly false and misleading claims and information. When it comes to weight loss, Americans are still as gullible and easily fooled as they were ten years ago, as they desperately search for the magic formula or plan that makes weight loss effortless.





2005 Outlook for Weight Loss Chains





Marketdata analysts project 11% growth for the commercial chains segment of the U.S. weight loss market in 2005, to $2.02 billion. The low-carb craze has peaked and is on the decline, so enrollments should rebound. The number of bariatric surgeries is likely to fall this year in view of the large insurers’ stance. Prescription diet drug sales are falling (Xenical, Meridia, etc.) and no new drugs will be approved this year. 





2008 Forecast





Marketdata analysts project 9.6% average annual growth for the commercial chains segment of the U.S. weight loss market, to $2.6 billion by 2008. The number of weight loss centers operating in the U.S. has stabilized at 4,400 to 4,500 locations between 2001 and 2005. After the phen/fen diet drug debacle was over, sales growth for this segment of the market from 1998-2004 averaged 10.3%. The next period from 2005-2008 should be one of similar growth, since we are now past the low-carb trend and we’re not in a recession. However, there WILL be competition emanating from at least one and probably several new prescription diet drugs that are approved for sale in the U.S. This is virtually guaranteed.





Report Findings





Marketdata estimates that the total U.S. weight loss market was worth $46.3 billion in 2004 (up 6.1%), but not all 9 segments of the market are growing equally. We expect the market to grow about 5% to $48.6 billion in 2005 and forecast 8.4% growth per year to nearly $61 billion by 2008.





The retail meal replacements market was hit hard by the low-carb craze. We estimate that sales plunged nearly 50% between 2001 and 2004, falling to $526 million. Slim-Fast  sales fell substantially.





Non-prescription diet pills.. This market was also hit hard, with the 2003 government ban of ephedra. We estimate that sales declined by 32%, to $637 million in 2004.














Commercial programs…Weight Watchers and LA Weight Loss seem to be rebounding and growing the fastest, as the low-carb trend fizzles out.





Prescription diet drugs… This market segment continues to decline, falling 18% from $505 million in 2002 to $413 million in 2004. However, Rimonabant (Acomplia) looks like it is in final trials and will make it to market in 2006. Dieters could easily flock to it, just like they did for phen/fen in 1997.





Bariatric (weight loss) surgeries… These reached record levels of 140,000 in 2004, constituting a $3.5 billion market alone. However, several large insurers ceased coverage of this $25,000 procedure on January 1st.  Marketdata thinks that this market will decline moderately but not collapse, as desperate dieters will still pay out-of-pocket and financing plans become available.





Diet soft drinks… Diet soda’s share of all soft drinks has risen to nearly 29%.  Coca-Cola and Pepsi are increasing their ad budgets and diet soft drink sales should continue to climb. This segment was worth $17 billion in 2004.





Industry Size - The Major Market Segments
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2002�
2003�
2004�
2005�
2008 F�
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�
Diet soft drinks�
$14.86�
$16.58�
$17.08�
$18.00�
$22.98�
�
�
�
�
�
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�
Artificial sweeteners�
1.79�
1.99�
2.06�
2.17�
2.77�
�
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�
�
Health clubs’ revenues�
13.1�
14.1�
15.1�
16.3�
19.72�
�
�
�
�
�
�
�
�
Commercial weight loss centers�
1.71�
1.71�
1.83�
2.02�
2.60�
�
�
�
�
�
�
�
�
Low cal/diet foods�
2.40�
2.23�
2.21�
2.37�
2.69�
�
�
�
�
�
�
�
�
Retail & multi-level meal replacements & appetite suppressants�
1.41�
1.11�
1.05�
1.18�
1.51�
�
�
�
�
�
�
�
�
Medical Programs: total *�
1.73�
1.76�
1.84�
1.95�
2.56�
�
   Bariatric surgery�
1.57�
2.57�
3.50�
2.97�
4.12�
�
   Prescription diet drugs�
.505�
.434�
.413�
.415�
.715�
�
   VLCD/LCD programs�
.277�
.310�
.343�
.384�
.501�
�
�
�
�
�
�
�
�
Diet books, cassettes, exercise videos�
1.38�
1.47�
1.57�
1.67�
2.01�
�
�
�
�
�
�
�
�
   TOTAL INDUSTRY:�
39.84�
43.68�
46.35�
48.63�
60.96�
�



* includes low and moderate-cost hospital programs, treatment by RDs, MDs, etc.





Source: Marketdata estimates

















Editor’s Note:   





John LaRosa is available for interviews. Call:  813-931-3900.  The U.S. Weight Loss  & Diet Control Market is a 307-page market study  that costs $2,195. It is also sold by single chapters, at lower cost. For Table of contents, contact: Marketdata, Tampa, FL  (FAX: 813-931-3802, Email: john@marketdataenterprises.com, Web site: wwww.marketdataenterprises.com.).
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A $59,  32-page Summary Report is Available for the General Public
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